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Introduction
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Customer perception and network indicator of mobile data service
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The traditional network measurement and its limitation
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of streaming media service
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Table 1  Experience value of streaming media service
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Abstract With the diversification of data service, existing mobile data network indicators cannot directly reflect
users’ perception. Innovative network measurement and analysis system need to be established to describe customer
service experience efficiently. We proposed a measurement & analysis system for customer experience in this paper,
and applied it to streaming media service. The customer experience can be evaluated and further optimized through
relation analysis between test indicator and customer perception.
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